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1. Gidi thiéu vé thu'ong mai
dién tur (EC) va kinh doanh
dien tr (EB)
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Mot sd khai niém

= Kinh doanh dién t( (Electronic Business)

= Thudgng mai dién t(r (Electronic Commerce)
= Thudgng mai di dong (Mobile Commerce)

= Hé kinh doanh dién t(r (E-Business System)
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E-commerce

= “E-commerce is the exchange of information across
electronic networks, at any stage in the supply chain,
whether within an organization, between businesses,
between businesses and consumers, or between the
public and private sector, whether paid or unpaid.”

(Cabinet Office, 1999)

ThS. Nguyén Hoang An 5

E-commerce

= All electronically mediated information exchange
between an organization and its external stakeholders
(Chaffey)

= Digitally enabled commercial transactions between and
among organizations and individuals (Laudon)
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E-Commerce

= Kalakota va Whinston (1997), da dua ra mét s6 quan
diém khac nhau vé thucng mai dién tir:
= A communications perspective
= A business process perspective
= A service perspective
= A online perspective
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E-business

= "e-business (ebiznis) — the transformation of key
business processes through the use of Internet
technologies.”(IBM, 1997)
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E-business

= "when a business has fully integrated information and
communications technologies (ICTs) into its operations,
potentially redesigning its business processes around ICT
or completely reinventing its business model . . . e-
business, is understood to be the integration of all these
activities with the internal processes of a business
through ICT.” (DT, 2000)
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E-business

= All electronically mediated information exchanges,

both within an organization and with external
stakeholders supporting the range of business
process (Chaffey)

= Digital enablement of transactions and processes
within a firm, involving information systems under
firm's control. Does not include commercial
transactions involving an exchange of value across
organizational boundaries (Laudon)
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2. Anh hu'dng cua cac kénh
dién tir doi vaoi kinh doanh
truyén thong
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Anh hudng
= Can biét vé cac cong nghé truyén thong dién tr mai

= Cac cong nghé mdi, md hinh kinh doanh mdi va phuong
tién truyén mai

= Can phai thdy tiém nang, rui ro va hiéu sudt
= RUt ra nhitng bai hoc vé chét lugng dich vu, tinh riéng
tu va bao mat.
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3. Thuodng mai dién tr' va
kinh doanh dién tu
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Cac quan diém vé thuong mai dién t
Theo Kalakota va Whinston (1997):

= Quan diém truyén théng

= Quan diém qui trinh kinh doanh

= Quan diém dich vu

= Quan diém truc tuyén
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Quan hé giira EC va EB

Electronic commarce (EC) has some degree
of averlap with slectronic business (EB)
fa)

Electronic commerce is broadly
squivalent to slectronic business

Electronic commerce is a
subset of electronic business

Three definitions of the relationship between e-commerce and
Figure 1.3 [RAH
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Intranet va Extranet

- / Suppllers, Suppliers,

o custoran, cumomans,
CEEER EEE

M ‘The relationship between intranets, extranets and the Internet
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Cac ki€u site TMPT bén ban

= Transactional e-commerce

= Services-oriented relationship-building
= Brand-building

= Portal, publisher or media

= Social network sites (SNS)

*FMCG (Fast Moving Consumer Goods)
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Activity 1.4
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Tiép thi so (Digital marketing)

= Digital marketing This has a similar meaning to ‘electronic
marketing’ — both describe the management and
execution of marketing using electronic media such as
the web, email, IP TV and mobile media in conjunction
with digital data about customers’ characteristics and

behaviour.
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Figure 1.3 The intersection of the three key online media types
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Web 2.0

= MOt tap hgp cac dich vu web
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Web 2.0

= Web services or interactive applications hosted on the
web

= Supporting participation

= Encouraging creation of user-generated content
= Enabling rating of content and online services
Ad funding of neutral sites
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Web 2.0

= Data exchange between sites through XML-based data
standards

= Use of rich media or creation of rich Internet applications
(RIA)

= Rapid application development using interactive
technology

(ref. p24)
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Web 3.0

= Web application

= Syndication

= Streamed video or IPTV
Virtual worlds

= Personal data integration
= The semantic web
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Chinh phu dién tir (E-government)

= The application of e-commerce technologies to
government and public services for citizens and
businesses.
= Citizens
= Suppliers
= Internal communications
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4. Co hoi kinh doanh dién tu
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Cd hai kinh doanh dién tor

= Truyén va chuyén déi thong tin d€ tao Igi thé canh tranh

= Tao dung mdi quan hé gan két vgi khach hang va nha
cung cdp truc tuyén hién tai, gilip duy tri khach hang

= C3t giam chi phi trong khi cung cip kénh giao tiép méi
cho viéc ban hang va dich vu khach hang

= Gilp dat dén trang thai “soft lock-in"
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5. Su’ chap nhén cac cong
nghe so trong EC va EB
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